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Diesdl unvealls
Soring-summer
range a Indigo

hile the global

brand’s spring-

summer-2008 col -

lection was being
paraded, two words screamed
out from Diesel’s runway: new
rave. While Diesel hastradition-
aly targeted the 18-to-35s mar-
ket, this new line shiftsthefocus
to the 15-to-25s bracket.

Thewomen'slinein particu-
lar was reminiscent of astyle pro-
pelled into the mainstream by
new-rave bands, such as the
Klaxons, and their devoted fol-
lowers.

Inthewomen’srange, neon
colors, off-the-shoulder topsand
baseball caps drew a lot of the
attention. Brightly colored hot-
pants and over-sized belts also
made appearances, but the real
standout was the faded floral
dress.

Floral prints are becoming
increasingly popular, but it was
bold of Diesel to show a dress
that reeks of 60s “flower
power”.

The dress accentuates the
bust whileflowing formlesdy be-
low down to the ankles. It cre-
ated alook, but did no favors to
the model wearing the dress.

French Connection and
Oasis both have more-appealing
floral dresses on the market this
season. While some designers
have applied a50s’ retro look to

their spring-summer offerings,
Diesel’s, at times, harps back to
a decade later.

Also prevalent were silver
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high-set boots. Rising to just be-
low the knee, thismoon-walking
footwear was an effective con-
trast tothebright colorsusedina
number of the tops. The boots
were one of theitemsthat really
stood out as being sexy.

In keeping with the youth-
ful appeal of the range, Diesel
adorned several female models
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with caps either splashed with
neon colorsor just plain. Thecaps
looked dated, but the women’s
headbands created interest.

Wide headbands have come
and gone over theyears, but com-
bined with Diesel’sless-outland-
ish designs, they added a myste-
riouschic.

At times, the combinations
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used inthewomen'souitfitslooked
hastily thrown together. Thislazy,
mismatched look worked occa-
sionaly or elsetruly harked back
to new rave, where anything goes
intermsof clothing combos.

Where Diesel’s range
looked best waswithsimple, plain
outfits and patterns, such as the
use of worsted fabric that gelled
perfectly with the high-set boots.
The less color Diesel used, the
more appealing the look was.

Themen’slinesalso incor-
porated worsted fabrics, along
with low-neck vests and under-
stated jackets. The men’s cloth-
ing worked better than the
women’s because the items
seemed somehow more casual
and less overdone. Patterns
ranged from stripes and camou-
flage through to occasional hints
of the more garish look that Die-
sel went for with its women’'s
items.

Pantswere hung low, which
at times appeared juvenile.
Diesel’s latest range will appeal
to abroad span of ages, although
perhaps less so to over-30s.

The music at the pre- and
after-show parties was a telling
sign of what Diesel tried to do.
Electro-clash, indie-tronica, new
rave—cal it what youwill, it'sall
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electroandit’sall vogue. Itisn't,
however, new and so Diesel’s
Phuket offering felt trendy, but
lacked any resemblance of being
cutting edge.

Although Diesdl isfamed for
itsdenim, there waslittle of it on
display in Phuket. The fashion
show was well received and the
audience bubbled with excite-
ment. With so many standout ho-
tels, resorts and locations on the
isand, fashionlabelscouldgaina
lot from traveling to Phuket.
Hopefully, there will be morein
the future from Diesel and other
labels.

Diesel’s spring-summer
range has, according to the press
release, been inspired by deep-
seaaquatic life. Theentirerange,
of which only a snippet was
shown in Phuket, comprises sil-
houettes and colors that are said
to suit urban and suburban
lifestyles.

“Pale-blue washed jeans,
air-light texture shirtsand black-
and-white fitted denim” are just
some of the designs that can be
found in Diesel’sfirst-floor bou-
tique store at Central Festival.

For more information call the
Diesel store at Central Festival
Phuket at 076-249864.
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